
Poland 2nd Impact Assessment*

StayOn_ A more inclusive, active 
                                                             and creative world!

PRACTICE, PRACTICE, PRACTICE

                               Providing an internship program 
                               to allow participants to improve 
                               their skills in the labor market

PERSONAL NETWORKS AS 
RECRUITMENT STRATEGY

                               Establishing a group of 
                               “ambassadors” to promote
                               StayOn in the students’ 
                               community such as 
                               high schools and universities

IDEAS FOR NEW TRAINING COURSES

                               Introducing language classes 
                               such as English and German and 
                               job market information/specialist 
                               courses

COMMUNICATION CHANNELS 
THAT WORK

                               Using formal and informal 
                               communication channels for 
                               follow-up after the end of 
                               training and/or coaching

STAY ON!

                               Organizing training to meet local 
                               labor market demand, allowing 
                               youth to stay in their villages

SCENARIO-BASED LEARNING

                               Identifying real-life situations 
                               related to the labor market needs 
                               to create a problem-solving 
                               environment

*Based on focus group data until November 2022


